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Recognizable and Perceivable Outcomes to the Nation
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Target Sectors

- Platform Technologies '

Materials Electronics
Technology & Software

Process Excellence
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Nanotechnology

Biotechnology
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Resources, | Manufacturing

IELLSE  Agriculture Energy and Health and | Communities | 5n4 Service
SESEISN  and Food Environment Medicine and Industries
Underprivileged
Cross- . . .. . .
cutting Functional Materials / Digital Engineering /
Programs Sensor and Intelligent System / Service Research and Innovation
Biotechnology Materials Electronics Nanotechnology
Technology and Software
Platform * Genomics * Computer-Aided * Electronic Devices * Functional
Technology Technology Design, Engineering and Systems Nanostructure
* Microbial and Manufacturing * Service Informatics ~ * Nano-coating
biotechnology * Materials Design * Nano-encapsulation

* Agro-biotechnology and Production
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MULTIPLEX PCR
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* BADH2 NUCLEIC ACIDS ASSOCIATED WITH GRAIN AROMA
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* A method for preservation of natural rubber latex
using methylol compounds

* Photovoltaci Thermal (PVT) Collector
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Information Management System (VM-EIMS)
for Sustainable Industrialization at Map Ta Phut
[a proposal to NEDO]
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(Public Relations)
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Nozzles Fog

Temperature & Humidity Sensors

Controller

High Pressure Pump
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wasbuwes (high Pressure Water Pump, Controller, Nozzles,
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@191 Control Engineering

910 Tokyo Institute of Technology
Yagtusnswinunismansianse

& Institute of Technologists
wazunenauauinindwlngludiu (ATPL)

ATANT YBUIDT

aumsanwluszaulsgeien

@191 Integrated System and Communications
970 Tokyo Institute of Technology
Yagturienilusnu Design and development
of multimedia system LSI for Digital TV,
custom SOC and image sensor

U3 Toshiba Corporation, Japan
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Though Thailand successfully mapped itself at a level of
global recognition during the past decade, the nation has
been facing several main critical factors that may affect the
country’s image. To implement nation branding, it is a
priority to probe international audience’s current percep-
tion of the country to acquire the backeround information,
the strengths and the weaknesses, the existing attractive
qualities and old stereotypes in order to develop proper
strategies as well as to manage an international branding
campaign to communicate with international audience.

Based on the concept of nation brand, this paper seeks to
understand how Thailand is being perceived by the inter-
national prospective consumers aged 20-34 as a nation
brand. The in-depth interviews were conducted among 30
respondents who have been to Thailand and never been
to Thailand aiming to probe international perception and
attitude towards each element of Thailand as a nation
brand, as well as find similarities and differences between
the visitors and the non-visitors.

The study demonstrated that in the competitive global
market, Thailand makes clear presence this group of
consumers’ mind. However, Thailand positions highly in
competing with Malaysia and Vietnam, and respectively
Singapore and China. The findings show a majority of
positive attitude towards Thailand with a great variety of
perception among the 20-34 international prospective
consumers from different background. The finding reveals
Thailand as one of five top-of-mind Asian brands so it
shows the strong brand awareness. Thailand is a favour-
able Asian brand on “tourism” category. The common
perception reflects the position of Thailand in the mind
of the 20-34 international prospective consumers as a
top destination brand. The findings show Thailand is
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Worawan Thanamongkol
Public Diplomacy Assistant
U.S. Consulate General, Chiang Mai

“Thailand” Brand

An Investigation of Thailand as a Nation Brand
from the International Perspective Consumers Aged 20-34

Dr. Kannika Leelapanyalert
Lecturer in Marketing
Birkbeck College, University of London

mainly recognized among
this group of consumers
for its ‘places’, ‘people’,
‘culture’ and ‘products’.
The  positive  attitude
towards these four
elements of nation brand

outshone the other two
elements  ‘governance’

and  ‘investment and
immigration’, which seems
to be affected by the
military coup in late 2006.
The findings
majority of positive brand
associations. The top-of-
mind awareness among
both visitors and non
visitors are “food”,
“natural  scenery” and
“Buddhism”.  “The King” and “Shopping” are also often
recognized, sometimes “Cheap” and “Hot/Sunny” respec-
The findings also show the 20-34 international
prospective consumers’ negative attitude towards sexual
industry in Thailand. At the same time, currently, the coun-
try has lived the negative images of other two elements:
Governance and Investment and Immigration, particularly
affected by the recent political unrests. However, owing to
strong positive attitude towards the four elements, the
customers still possess strong positive attitude towards the

country in general.

reveal a

tively.

The results reflect that after the Branding Thailand Project
and the continual campaigns of Tourism Authority
of Thailand, Thailand firmly continues its traditional
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reputation as “a world’s top tourist destination” and “a
world’s cuisine”, at the same time is cherishing its modern
image as “a world’s shopping centre”. The later two repu-
tations were in line with the Branding Thailand Project’s
Kitchen to the World and Bangkok Fashion City. All these
three images are even endorsed by the international
perception of Thailand’s competitiveness “value-for-
money.” However, regarding to the Branding Thailand
Project, Thailand seems having a lot of work to do in
finding more efficient strategies to succeed in communica-
ting Thailand’s asset as Health Hub of Asia as the results
show none of clear perceptions towards Thailand’s health
assets, except Thai massage.

Though tourists started to regain confidence; the results
found investors totally lost confidence which did not seem
to be regained in a short period of time. The country’s
investment image, which had been perceived as pleasant
owing to its geographical competitiveness, cheap labour
forces with national policies that welcomed foreign inves-
tors, was seriously affected.

Though Thailand’s image in general has been recognized
positively as its four elements of a nation brand (tourism,
culture, people and products) seem to outshine its gover-
nance and investment at the top of international custom-
ers’ mind, with continuing instability of politics over times,
the negative image could also outshine the positive image.
Thailand must therefore be extremely concerned and take
quickest actions in finding the best strategies for the nation.
Thailand seems relying on its tourism mainly. Even the
politics will regain its stability finally, it would take quite
some time to regain confidence among investors and
recover its economy. Hence, Thailand’s tourism seems to
be the only artery of the country for the moment. It is
therefore crucial for the country to maintain its tourism’s
quality and find quickest ways to improve its strength and
communicate its assets to attract more visitors, as well as
create loyal customers. To create loyal customers is as
important as to attract more new comers. Thailand should
also emphasize in controlling the quality of its tourism to
reach the visitors’ expectation.
spread positive words-of-mouth about the country which

Satisfied customers can

seem even more convincing that any other channels of
promotions/communication.
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After tourism, people and cultures seem supporting the
country’s survival during this moment of political instability.
It is therefore crucial to find ways to preserve and
re-present its cultures as it can help in a way strengthening
positive images of the country. People are also what to take
into account as Thai people has become the country’s
well-reputed asset. Thailand should not only concern
about how to maintain the hospitality of people in service
industry as the frontline contact with the visitors, but also
Thai people in general to continue living their cultures, to
live the brand as people always represent their country’s
image wherever they are.

In the longer run, definitely, Thailand should prepare for the
As the study shows its major competitors like
Vietnam and Malaysia positioning in the consumers’ mind at

future.

the exact same area with similar perceived assets and
attributes, or China an influential giant in the same region.
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